
Priority Exports for Promotion in Malaysia 
In 2013, Malaysia was the Philippines’ 10th trading partner out of 216 countries with total bilateral 
trade reaching US$3.58 billion.  It was also the country’s 11th export market out of 210 countries. 
 
Fresh, Processed and Halal Food 
In a region known to lead the market in global food production, the Philippines stands as a robust, 
dynamic and growing supplier of imported food and beverage.  The country is a major exporter 
of raw ingredients in the world market; as well as a top exporter of fresh and processed marine 
products, pineapples, bananas, papayas, mangoes, and crab.  The limited agricultural production 
and growing demand for many products of Malaysia provide market opportunities for Philippine 
agricultural export industries.    
 
The key opportunities in the Malaysian processed food industry include: flour-based products 
such as pasta, biscuits, pre-mixes, frozen pastries and chocolate confectionery; cereal-based 
products such as breakfast cereals, muesli and rolled oats; pure fruit juices, orange juice 
concentrates, frozen vegetables, edible nuts and canned fruit; condiments, seasoning and 
sauces; nutritional snacks such as fruit rolls and yoghurt bars; health foods and bars; processed 
meat such as corned beef.  
 
One thing Philippine companies need to be aware of is the Malaysian requirement for halal 
certification. This is of paramount importance to any company seeking to develop a long-term 
and substantial business relations in the market. Malaysia’s Department of Islamic Development 
or JAKIM (Jabatan Kemajuan Islam Malaysia) recognizes two of the Philippines’ halal certifiers: 
the Islamic Dawa’h Council of the Philippines, Inc. (IDCP) and the Ulama Conference of the 
Philippines.   
 
Cosmetics 
Malaysians spend an estimated US$500 million annually on cosmetics. This is an upward trend 
from previous years, and reflects an increasing trend among Malaysian consumers to procure 
beauty products. Consumer sophistication, along with a higher awareness of local and 
international products combined with a demand for higher-end customer-oriented services, 
resulted in demand for lifestyle and specialty concept stores. Skincare products marketed with 
whitening, firming, anti-aging and anti-oxidants components carry significant selling advantages, 
and these components have accordingly been increasingly adopted and applied to other 
consumer cosmetic products.  The Philippines is a source of make-up and skin care preparations. 
There are also many indigenous materials within the Philippines for those that demand natural 
ingredients in their cosmetic products.  
 
Auto Parts 
Malaysia is committed in developing a domestic automotive industry and increasing exports of 
vehicles and auto parts.  Philippine auto parts manufacturers are looking at opportunities in 
supplying auto parts for both the original equipment manufacturers (OEM) and the replacement 
markets.  The major auto parts exports to Malaysia include batteries, tires and seats. 
 



Electronics & Electronics Manufacturing Services (EMS)  
The Philippines is part of the global supply chain for electronics manufacturing.  Philippine 
exports rose at their fastest pace in more than three years in 2014 because of robust shipments 
of electronics.  Electronics exports jumped 26.6 percent year-on-year, the fastest growth since 
2010.  The country has attracted large investments from Japanese companies for the 
manufacture of printers.  The presence of large companies and the industry requirement for 
just-in-time inventory management are expected to draw component suppliers to relocate and 
be more accessible to their customers in the country. The Philippines, known for its skilled labor 
at competitive costs, also offers a competitive proposition for supporting contract manufacture 
of electronic parts. Major EMS players include Ionics and Amkor Anam Technologies.  
 
Information Technology and Business Process Management Services 
Philippines is positioned to be an important offshore IT and BPM service provider for regional 
and global operations of Malaysian and Malaysia-based companies.    
 
In recent years, the Philippines has achieved rapid growth in information and communication 
technology (ICT) and business process management (BPM) industries as a result of its intrinsic 
strengths: a large, well-educated, highly-skilled, culturally adaptable, English-speaking labor 
pool, low labor cost, advance telecommunications infrastructure and conducive business 
environment.  Filipino workers have been working behind the scenes of the ICT industry, 
providing the technological backbone, sharing knowledge, best practices and technologies with 
some of the biggest international firms in the country.   

With existing cyber parks and several IT companies nationwide, the Philippines has not only 
remained as the leading e-services hub of Asia but also a major outsourcing services provider 
for American, European, and Japanese firms.  The country continues to enhance its reputation 
as a global BPO center, with successes resulting from the call center industry, and emerging 
associated high value processes such as software and applications development, game and 
creative content development, big data and business analytics.  Furthermore, the Philippines 
has a reliable and redundant ICT infrastructure and an overall competitive incentive scheme. 

Priority Sectors for Malaysian investments in the Philippines  
As the Philippines pursues sustainable economic growth, it is reaching out to Malaysia for 
stronger partnerships on these key Philippine industry sectors. 
 
Food and Agribusiness 
The continued growth of agriculture promotes inclusive economic growth in the Philippines, 
particularly in Mindanao which has vast tracks of fertile land and conducive weather for 
agricultural production. 
 
Halal Food 
The Philippines recognizes the importance of the availability of certified halal food to serve the 
basic need of Filipino Muslims.  Acknowledging that the Malaysian halal certification system is 



highly regarded in the global Islamic community, the Philippines is interested in collaboration 
with Malaysia in the following: 

 Strengthening halal certification systems through the continued and expanded 
collaboration between JAKIM (the Malaysian halal authority) and Philippine halal 
certifiers through the National Commission on Muslim Filipinos (NCMF) 

 Development and promotion of halal products and services through the promotion of 
joint-ventures in halal food processing and marketing 

 
Palm Oil 
The production of Palm oil, which is used for cooking, baking and the food service in the 
Philippines, is being promoted by the Philippine Coconut Authority (PCA) to save on foreign 
exchange through import substitution, and to provide jobs particularly in Agusan, Maguindanao 
and Sultan Kudarat.  The PCA is developing the Palm Oil Roadmap 2014-2023 for the production, 
processing and marketing of palm oil and by-products that will develop 56,641 hectares and will 
benefit 300,000 farmers. 

 
Malaysia is the second largest producer and exporter of palm oil in the world.  In 2010, in 
response to concerns about social and environmental impact of palm oil, the Malaysian 
Government pledged to limit palm oil plantation expansion by retaining at least half of the 
nation's land as forest cover.  Intending to continue its dominant position in the global palm oil 
market, Malaysian companies are seeking new areas for palm oil development. 

 
Malaysia has the technology and capital needed for the further development of Palm Oil Industry 
in the Philippines.  One critical input is high-yielding planting materials which Malaysia can 
provide.  However, the existing policy is that Malaysia only allows the export of planting materials 
through a government-to-government arrangement and or Malaysian joint-venture companies. 
 
Natural Rubber 
Natural Rubber has been identified as a priority area for industry clustering because of its high 
potential for job creation in several parts of the country – considering that while production is 
primarily in Mindanao, there are already start-ups in Luzon and the Visayas.  

 
There is increasing demand for natural rubber particularly from tire production requirements.  

 
Development and intervention strategies include expanding rubber plantation areas to achieve 
higher rubber output, enabling industry players’ capacity to improve product quality, providing 
access to market and investment opportunities, and conducting studies to determine how to 
provide further support for the rubber industry. 

 
However, Malaysia is still the world’s leading exporter of latex products.  Malaysian investments 
in the Natural Rubber Industry will provide access to planting varieties and technology for the 
development of high-yielding rubber clones, cultivation, harvesting, processing and marketing of 
rubber products. 
 



Tourism Facilities: It’s More Fun in the Philippines 
The increasing tourist arrivals in the Philippines and the corresponding requirements for 
tourism facilities and services offer an opportunity for Malaysian companies seeking growth 
prospects in ASEAN and particularly in the country.  There are a number of Malaysian brands 
with operations in the Philippines: Air Asia Berhad, Berjaya, IGB Corporation or St. Giles Hotel, 
Malaysian Airlines System Berhad, Philippine Gaming Management Corporation and Resorts 
World.  
In 2013, 4.6 million tourists visited the country, a 9.56 percent jump from 2012 figure of 4.2 
million.  The Department of Tourism projected 37,352 rooms in the critical destination clusters 
until 2016.   
 
Infrastructure, Construction and Public-Private Partnership (PPP) Projects 
The spurt in construction activities is backed by continued urbanization, implementation of 
economic development plans, and promotion of tourism in Malaysia.  Several Malaysian 
companies have excellent track record in the development and maintenance of infrastructure 
projects, such as roads, airports and power generation.  Malaysian investor and operator Alloy 
MTD has been involved in the rehabilitation, construction, expansion and maintenance of the 
South Luzon Expressway.  There are Malaysian companies also seeking more opportunities 
abroad for their continued growth and expansion and have been participating in bidding for 
several PPP projects. 
On the other hand, the construction industry in the Philippines has been booming and helping 
boost the economy.  The Philippine Construction Market Outlook Report 2014 shows that the 
industry is expected to grow by 46 percent within the year.  Local stakeholders including 
architects, engineers, and real estate firms have also showed strong optimism on construction 
prospects for 2014.   
 


